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Use of Social Media
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Posting Selfies
Online
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Parents™ Attitudes
to Selfies
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Concerns With Personal
Data Online
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Children giving out their
personal contact details
online concerns 81% of

parents, 49% of which
are very concerned



Family Rules
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65% of parents have some rules
for online/phone activities with
40% having online rules

For all online/ mobile phone activities Pk
Others p9EA

Yes, but hard to track them pok3

Only for mobile phone activities | 2%

iReach Market Research



Use of Monitoring

Software

60% of parents would like to
monitor their children's mobile
and online activities

Sharing

O ,
60 “"h|

dacided
naccided m-

0 80 9

NS womadd Wil Lheae
thaatl they cmn Lraeh

ared tealiom smliville

d

Reach Market Research



Sharing with
Children

68% would tell their children
that they can track their online
and texting activities
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Executive Summary

« Use of Viber and Instagram is higher amongst children than their parents
while parents show higher usage levels of Facebook and Skype

« 65% of children have email id's

+ 46% of children take and post selfies online compared to 26% o
parents

« 60% of parents 'don't like' selfies, when it comes to their child
posting pictures

« Children giving their personal data online is a matter of concern for
of parents

« 7T4% of parents have 'house rules', but just 28% of them have rules for all
online and mobile phone activities and an additional 12% for online only
rules for their children

. Oisin Byrne
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